
Decision Analyst: Perceptual Mapping 3Copyright © 2007 Decision Analyst. All rights reserved.

Fi
gu

re
 1

.
Pe

rc
ep

tu
al

 M
ap

 o
f R

es
ta

ur
an

t 
B

ra
nd

s

A
rc

tic
 C

irc
le A

u 
B

on
 P

ai
n

B
er

tu
cc

i’s
B

oj
an

gl
es

 

B
uf

fa
lo

 W
ild

 W
in

gs
 

Da
iry

 Q
ue

en
 

Do
m

in
o'

s 
Pi

zz
a 

Du
nk

in
' D

on
ut

s

In
-N

-O
ut

 B
ur

ge
r

K
ris

py
 K

re
m

e
Pa

pa
 J

oh
n'

s 
Pi

zz
a 

Re
d 

Ro
bi

n

Sb
ar

ro
 

Su
bw

ay
 

W
hi

te
 C

as
tle

 

W
ie

ne
rs

ch
ni

tz
el

O
ffe

rs
 G

re
at

 S
al

ad
s 

or
 S

al
ad

 B
ar

To
 T

ry
 a

 N
ew

ly
 A

dv
er

tis
ed

 It
em

G
re

at
 T

as
tin

g 
Fo

od
G

oo
d 

Pl
ac

e 
fo

r S
oc

ia
liz

in
g 

W
ith

 
Fa

m
ily

 o
r F

rie
nd

s 
Ha

s 
O

ne
 o

f M
y 

Fa
vo

rit
e 

Fo
od

s 
I 

Ca
n’

t G
et

 E
ls

ew
he

re
   

G
oo

d 
Se

le
ct

io
n 

of
 H

ea
lth

y 
Fo

od
s 

 

 S
pe

ci
al

 T
re

at
 O

r S
pe

ci
al

 O
cc

as
io

n 
 

  O
th

er
 R

ea
so

n

B
aj

a 
Fr

es
h

El
 P

ol
lo

 L
oc

o

B
os

to
n 

M
ar

ke
t

C
hi

ck
-F

il-
A

C
hi

po
tle

Q
ui

zn
os

 S
ub

s

Do
na

to
’s

 P
iz

za

Ch
uc

k 
E.

 C
he

es
e

Pi
zz

er
ia

 U
no

 C
hi

ca
go

 G
ril

l

Po
pe

ye
s

G
oo

d 
Ki

d’
s 

M
en

u/
Ki

ds
 L

ik
e 

It

Pa
ne

ra
 B

re
ad

/
St

. L
ou

is 
Br

ea
d 

Co
.




